B2B ¥ & faj 4 B 3L Wk B 154

BRPERENRES, B2B FE M KM iR A

—. B2B BT RFSMIENA

AUET IR S 20, B2 B LT 17 595 AR GE 8 E Rl T A ke o 45 A Al R 7 SR B 2 A B T I3 P oK

DY H B, AR Dy T BB S PR (K F P AR B A O ) BRI R 55 1A R

B2B LT 7 95 W i

B2B LTSRS ETESN B2B /7551 6, B A S I TH AL BOR , S8 ik (R B A LA

G5 SRS A RE BT A R T3 E A, ST L TR 5T B BRI et vl S . B2B

HLF R 457 & 5 AR RGHA,9 ERP R4t CRM R %0, I JC4EHEH , LU DR SIS 2 56 p Al i i

G RMA B TR S5 T 6 e SR e KA S it 1 IS BOR SRy



EARTHR [

= RN
TOlER

HAI TAO

. T
Z. B2B HTEEMERAAERR

B2B, Bl Business-to-Business, 3NN, B2B BT 55 2T 4k 5 el 2 (8§ B 7/
S5, BIPEANFEM 2], i BB IR &S A BACIE S . B2B T SSRIRERE (Eidlk. AFD

PHONLAIE ] ELIR R AR BB AT M 55 261 65 (A8 AP R oK 5522 2 BN I RS -1 6 . B2B LT

S5 Wt A AR T — TR, AR Sk 6], S Al R, SRl A I PO SN,
PR A R RS, (et SRR . R EETES A (B PRI, HES 5

B2B 1, HEERIAREACH B2B BT HFMNS 5% =77 B2B L T#5 TG, /1> B2B i
T, BORBE KA.

Hill, B2B LTRSS T EMKE, B2B BT RSMIEMBNEE . RIEAFRIE B2B

LR 45 W B AN, HAEAR X . B2B L1 55 Wl 2 SR A AR, — gl (A E

EHATIOR TR 55, WHDE R KELCRI . L MITSE, 7 MR s =07 i i 55 Mt T G AT 1
TRISES, Wb R, &2 AT DU AR L G AT A A TR 5SS, R AT R 4
RIFE . SR BN R BEAT AR LA TR 5510 R 55

FEAM M BIRATF AN AERTESERE A, ARG A F M . R, 7 iR R R A, AT %k

PR 7 8 I T, FE B G b E N AT, kARG S 245 R ISR R AL [F, B2B H

T 55 P g e T S 2 RS BB R TE IR, ARSI S % 1 B 5 A, B BT
SR AL 5E ) 2B R EIRIE, STk PRGSO B R EALE S, SEEll
W 25 T8 R T A 25 T 5 I F R 587 &



B E N Internet i ANEHIIE N, FIFT B2B Wk 8L R GEHEAT M 28 WP I DLIRAT R AT B 28 75 Ui
HRAT, TR ST BRI, BRSO B AR AR, TR 2 AT RSt B2B

HLT RIS i . B2B AT R S5 Ml T A (TR RR 17 557 B T R ) 5 I H .
=. B2B BT RF MRS

B2B TS TGRSk RAERER AL T RS5IEE RS, VPR AR T80

HLT R 551 B BT L R Bl ) LI I BOR M ZEMIMEZRE S, P S 2L TheEE® . B2B T
EE:RREER-SE It (R

——
ﬁﬁ—ﬁ
_Ee e
—M'

B2B T R 95 P K4

1. ERBRK R EER

B2B %?Fﬁ%?‘*ﬁ’]ﬁﬁ%%ﬂﬁﬁﬁﬁ H K2 SR — AN J7 A R8O 2 =] AR, 2 S0k 55 A H
FUZIB TR . i B2B LT 55T 6 IR AR e, il AT DLSERL SRR B 5 A T
FUERS f“nnTE,m TR R BB D FIRTAERS 8 H AR T € AL, Bl 58 LA O B
77 b AP RV K B A, B2 R Al R D SE 4 70

2. HiREfE BT

B2B LT 551 G R A T B Aol A B 5P R R AT R A e e e, BB A Al i G

RS, SR BRI . B HIRIC R, AR ITIRR, TR E W S SRR, AR T
X Al {38 ERBLEAT 2 i A

3. PRmMNEBERRE. F5E



B2B LT 55T B RENS I A B IRIE, SRR K INEAR SR . LG58 %) U5 A2 IR 23 W) 551 22 DA R 1 )

29, R, AR .. B2B MRS T G SESE U7 RES A ML I L S RN e, R G b

FYER AR, FRE BB AIMEE A . B2B BT 5T 6 QUERIEFEVEME L 1F, H Bl sk

PP DO RS R AR, T H AR B2B AT R 55 Ml i B R S A e, b
TG ESPRIAT, W TG, R TR SRR LS, AR TS RtiET

7. R, B2 B2B il i sl el Wt A ST A R R g

4. EREFRE. NG

B2B T H S5V SR BRI RS SRg, TR T —NMEL LSRR, i TR

51 6 Al R s A RS THL S . B2B W T 55T GRS B A T JO R, A A5 Al ] SEEL B

~ HIEATE, Ak, EEEE B2B TR ST AAET . ST S B R SR, gk g5

g

BE, CBHEAHBL, HRR) . AN AR SE .



	B2B平台简介及其网站建设特点

